
 

MADE TO STICK (2007) 
Why some ideas survive  

and others die 

 

SWITCH (2010) 
How to change things 
when change is hard 

 

DECISIVE (2013) 
How to make better choices 

in life and work 

 

THE POWER OF MOMENTS (2017) 
Why certain experiences have 

extraordinary impact 

 

UPSTREAM (2020) 
The Quest to Solve Problems 

Before They Happen 

New York Times bestseller 
 

Amazon: 4.6/5.0 

 
 

New York Times bestseller 
 

Amazon: 4.6/5.0 

 

New York Times bestseller 
 

Amazon: 4.6/5.0 

 

New York Times bestseller  
 

Amazon: 4.7/5.0

 

Wall Street Journal bestseller 
 

Amazon: 4.7/5.0 

 

Book in one word: 

COMMUNICATION 

Book in one word: 

CHANGE 

Book in one word: 

DECISIONS 

Book in one word: 

EXPERIENCES 

Book in one two words: 

PREVENTING PROBLEMS 

Top audiences for the book: 
- Marketing & sales 

- Entrepreneurial leaders 
- School leaders 

Top audiences for the book: 
- Health care 

- Business of all kinds 
- Education & government 

Top audiences for the book: 
- Financial services 

- Gov’t & education leaders 
- Senior executives 

Top audiences for the book: 
- Anyone in service industry 

- Health care 
- HR 

Top audiences for the book: 
- Senior executives 

- Health care & public health 
- Education & government 

Listen for: sharing vision, 
alignment, storytelling, 

messaging, sales 

Listen for: change, transition, 
transformation, innovation, 

behavior, alignment 

Listen for: agility, 
experimentation, discipline, 

pains of “consensus”  

Listen for: customer or patient 
experience, culture, employee 

engagement, motivation 

Listen for: quality, operations, 
proactive vs. reactive, 

improvement, sustainability 

Reliable material and as 
relevant today as in 2007! 

Switch keynotes seem to work 
for every single audience. 

Decisive works best for 
analytical, left-brain audiences. 

Like Switch, this material seems 
to work for every group. 

The freshest material.  
And speaks to the times. 




